Ginette Unsworth

Ginette is Senior Marketing & Communications Manager for ENCAMS.  She leads a team of eight and is responsible for orchestrating around five national campaigns a year, targeting relevant groups to change their behaviour to improve local environmental quality and related antisocial behaviour. Successes include helping to reduce dog fouling by 40%, orchestrating a fast food campaign which achieved the equivalent of £5m of media coverage, reducing smoking related litter through campaigning in key areas by 35%, and an abandoned vehicle campaign which encouraged an estimated 10,123 owners to surrender their vehicle as part of a two-week amnesty.

Trying to change the behaviour of the public when it comes to litter, is done through advertising campaigns and media relations.  The team use very targeted messages to engage different audiences.

The role also involves marketing all ENCAMS products and services to the relevant target audience through business to business marketing.  Demand for various programmes and services are created through printed leaflets and brochures, web communications, events, training and direct marketing.  Market research is used to understand new audiences so that ENCAMS is able to give them a relevant message which is pertinent to them and encourage them to share in the best practice offered.

After completing a BA Hons degree in English and Media in Leeds, Ginette’s first job was working for the Central Office of Information in Yorkshire and the Humber.  She then moved on to work within the Communications team at Ashworth High Security Hospital in Merseyside, providing internal and external communications.

Ginette is an Associate Member of the IPR.

Dr Stuart Roper  

Stuart is Senior Lecturer in Marketing at Manchester Business School, UK. His main teaching interests focus on branding, marketing strategy and services marketing. His PhD involved research into corporate branding and reputation and he is a co-author of the book Corporate Reputation and Competitiveness. 

His main research area is in the field of branding and is currently working on two main themes – branding to low income groups and ‘branded litter.’ Branding to low income groups involves investigating the social impact of branding to vulnerable groups such as children and the commodification of self-esteem. Research into branded litter investigates the negative impact upon brand image resulting from being seen in a litter context. 

Stuart’s work is published in journals such as Psychology and Marketing, European Journal of Marketing, Journal of Marketing Management, Journal of Consumer Behaviour and Corporate Reputation Review amongst others. Stuart is recent past chair of the Academy of Marketing’s Brand, Identity and Corporate Reputation SIG.  

Prior to working in academia he gained considerable marketing management experience in business-to-business markets, notably in the telecommunications sector. 

Professor Cathy Parker 

Cathy is Chair in Marketing and Retail Enterprise at Manchester Metropolitan University and also Visiting Professor in Retail and Place Management at the University of the Arts, London.  Cathy is Editor-in-Chief of the Journal of Place Management and Development. 

She is the recipient of two research prizes, being winner of the Academy of Marketing Best Paper Prize in 2006 (with Dr Stuart Roper) and winner of Marketing Intelligence and Planning's Best Paper Prize in 2001 (with Professor Brian Mathews).   

Cathy has undertaken research and consultancy for many private and public sector organisations, including DTZ ltd., Minorco plc., The Welsh Assembly, DTI and ENCAMS. She has been an academic advisor to the All Party Small Shops Group and was the lead academic researcher for the Non-Judicial High Street Britain: 2015 Inquiry. 

Her current research interests are in place management and also branded litter, the inappropriate disposal of fast moving consumer goods and other types of packaging.

